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Along with the economic globalization and the advancement of science and 
technology, market environmentthat enterprises are confronted with has become 
increasingly complex, dynamic, highly uncertain, and competition between 
enterprises is increasingly fierce as well. On account that the formation of 
equilibrium in the past market has been broken, enterprises are faced with 
unprecedented challenges. Having the ability to cope with the challenge of 
competition as well as keep sustainable competitive advantage is a key factor to the 
success of enterprises in the modern market. And owing to the fact that 
organizational agility can quickly identify and effectively respond to market changes, 
it has become a hot spot for scholars at home and abroad in recent years. 
     Through review of the existing literature of agility, some ambiguity about the 
connotation of agility has been found to have certain fuzziness, remaining to be 
further clarified. In addition, the exploration of the antecedents of agility is mostly 
based on the perspective of strategic culture, ability, knowledge, the structure of the 
network and so on. Nevertheless, few scholars explore this issue from the 
perspective of social network theory, especially under the cultural background that 
pays more attention to networks of relationships in China. Furthermore, the strategic 
cultural orientation of the enterprise deeply rooting in its management idea leads the 
enterprise's resource allocation, thus may also has certain influence on the process of 
social network competences to construct agility. For this reason, the research 
objectives of this article are to do more in-depth explorations on the connotation, 
antecedents of organizational agility and its influence on performance starting from 
the organization as a whole. At the same time, the moderating role of strategic 
orientation between the antecedents and organizational agility is also explored. 
     Through the statistical analysis of 300 manufacturing enterprises’ 
questionnaire data, this study has come to the conclusions as follows. Firstly, 
network competence and integrative competence both have a positive influence on 















on the process of social network competences to construct agility. In addition, 
learning orientation positively moderate the effect of network competence on agility, 
but negatively moderate the effect of integrative competence on agility, while market 
orientation exerts an opposite effect; Thirdly, that agility mediates the effect of social 
network competences on firm performance is also proved to be true in this paper. 
What is more, agility mediates the positive relationship of network competence to 
performance fully, while agility partially mediates the integrative competence to firm 
performance. The research results not only enrich the practical research of agility, 
but also provide the certain reference value for the resource allocation and strategic 
choice of organizations in practice. 
 


































目  录 
第一章 绪论 .............................................................................................. 1 
第一节 研究背景.................................................. 1 
第二节 研究目的与意义 ............................................ 3 
第三节 研究的创新点 .............................................. 5 
第四节 研究方法.................................................. 5 
第五节 研究框架.................................................. 6 
第二章 文献回顾 ...................................................................................... 8 
第一节 组织敏捷.................................................. 8 
第二节 动态能力理论 ............................................. 22 
第三节 社会网络理论 ............................................. 25 
第四节 战略导向................................................. 30 
第五节 文献小结................................................. 32 
第三章 研究模型与假设 ........................................................................ 34 
第一节 研究模型................................................. 34 
第二节 研究假设................................................. 35 
第四章 实证研究 .................................................................................... 43 
第一节 变量的测量 ............................................... 43 
第二节 研究样本和数据收集 ....................................... 47 
第三节 数据分析................................................. 49 
第五章 研究结论及建议 ........................................................................ 69 
第一节 研究结论与讨论 ........................................... 69 
第二节 研究贡献................................................. 71 
第三节 研究局限与展望 ........................................... 74 

















Chapter 1  Introduction ......................................................................... 1 
Section 1  Research Background ........................................................................... 1 
Section 2  Research Purpose and Significance ..................................................... 3 
Section 3  Innovation Points .................................................................................. 5 
Section 4  Research Methods ................................................................................. 5 
Section 5  Research Framework ............................................................................ 6 
Chapter 2  Literature Review ................................................................ 8 
Section 1  Organizational Agility .......................................................................... 8 
Section 2  Dynamic Capability Theory ............................................................... 22 
Section 3  Social Network Theory ....................................................................... 25 
Section 4  Strategic Orientation .......................................................................... 30 
Section 5  Literature Summary ........................................................................... 32 
Chapter 3  Research Model and Hypotheses ..................................... 34 
Section 1  Research Model ................................................................................... 34 
Section 2  Research Hypotheses .......................................................................... 35 
Chapter 4  Empirical Study ................................................................. 43 
Section 1  Scale Measurements ............................................................................ 43 
Section 2  Research Sample and Data Collection .............................................. 47 
Section 3  Data Analysis ....................................................................................... 49 
Chapter 5  Research Conclusions and Suggestions ........................... 69 
Section 1  Research Conclusions and Discussions ............................................. 69 
Section 2  Research Contributions ...................................................................... 71 
Section 3  Research Limitations and Prospects ................................................. 74 
References ................................................................................................ 76 



































由于敏捷性的组织能够快速响应、有效应对市场变化（Brown & Bessant, 2003; 
Sharifi & Zhang, 2001）[1, 2]，旨在满足顾客多元化的需求（Prince & Kay, 2003）[3]，
因而相较于竞争对手更能获得关键的竞争优势（Sharifi & Zhang, 2001）[2]，更好
地在竞争和动荡的环境中生存。因此，强调快速和创新应对市场变革的组织敏捷
则成为了有效应对市场挑战和抓取机会的有力武器（Dunlop-Hinkler et al., 2011; 



















的、基于特殊情境的（eg, Vokurka & Fliedner, 1998; Li et al., 2008）[7, 8]，包括灵
活地组合组织的资源、流程、知识、能力（Sambamurthy et al., 2003; Atuahene-Gima, 
2003）[9, 10]；还有学者认为企业应该通过探索利用企业外部资源和能力去有效识
别和应对变革（eg, Khan & Pillania, 2008）[11]。但是，通过对现有理论文献的梳
理，发现较少有学者从社会网络理论视角来探索组织敏捷的前因，而企业的社会
网络作为市场和制度环境不确定性的有力补充，是降低运营风险的重要支持因素，
越来越被认为是组织应该发展的一种有价值的资源（Sambasivan et al., 2011; 
Hammervoll, 2011; Carey et al., 2011）[12-14]。因此，本研究从社会网络理论视角出
发，识别了网络能力和整合能力这两种重要的社会网络能力来更加全面地阐释社
会关系网络对组织的重要影响。前者着重于企业与多家企业建立合作关系，加强
与各合作伙伴的协作，不断寻求企业合作机遇（Håkansson, 1987; Ritter et al., 2002）
[15, 16]，而后者则着重于合作企业之间的资源交换、相互间的补充和协调性，都对










的敌意性（Cai et al., 2014）[20]，甚至在敏捷相关的实证研究中也多是环境因素的
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